
Michigan Wildlife Council  

MINUTES 

May 14, 2021 

A meeting of the Michigan Wildlife Council (MWC) was held Friday, May 14, 2021, by Zoom 
due to the current COVID-19 pandemic and the financial and administrative restrictions. 

Present 

Nick Buggia, Chair, MWC 
Kristin Phillips, Treasurer, MWC/ 
Michigan Department of Natural Resources (DNR) 
Matt Pedigo, MWC 
Jason Garvon, MWC 
T. Elliot Shafer, MWC
Henry Stancato, MWC
Ed Roy, MWC
Beth Gruden, MWC
Pam Vance, DNR

Call to Order 

Jill Holden, Gud Marketing 
Joel Newport, Gud Marketing 
Chelsea Maupin, Gud Marketing 
Sara Williams, Gud Marketing 
Ally Caldwell, Gud Marketing 
Zachary Krieger, Gud Marketing 
Amy Moore, Gud Marketing 

Chairman Nick Buggia called the meeting of the MWC to order at 10:02 a.m. Everyone was 
welcomed to the meeting, and instructions were given for the video call. 

Approval of Agenda 

Chairman Buggia asked for discussion on the agenda. There was no discussion. Beth 
Gruden made a motion that the agenda be approved as submitted. Ed Roy seconded the 
motion. The agenda was approved unanimously (9-0). 

Approval of February 26, 2021, Minutes 

Buggia asked for discussion on the minutes. There was no discussion. Kristin Phillips moved 
that the February 26, 2021, minutes be approved as submitted. Buggia seconded the motion. 

Sara Williams, media manager for Gud Marketing, presented a report on the first quarter 
(January - March 2021 ). Williams briefly touched upon the strategy for this period and provided 
an overview of investments. The campaign gathered 20,988,726 impressions and 946,589 
engagements (click to website, likes, shares, and video views) from January 1 through March 
21, 2021. Audience-focused media and messaging propelled engagement that outperformed 
benchmarks in many categories - content readership, video view rates, social media 
engagements, and positive sentiment. 

The article on Frank Ragnow (featuring his fish taco recipe) engaged 30,000 of 40,000 total 
viewers for the quarter. This article had the third-highest performance of all of the articles Gud 
Marketing has featured on behalf of the council in the last one and a half years. The article 
drove 21 percent of the clicks on the website and had read time 342 percent times higher than 
the average. 

The campaign used three niche and social influencers (first time engaging paid influencers). 
They posted genuine comments on lnstagram and supported them thru paid promotion. The 
message and the strategy are very authentic feeling. Gud Marketing has enlisted three more 
influencers for the upcoming campaign. These influencers really help reach niche audiences. 








